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Blending traditional and virtual networking
to expand your relationships
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Business Owners & ProfessionalsBusiness Owners & Professionals

• What Is Social Networking?Q
• LinkedIn, Facebook or twitter?

Q.
• How Can They Help My Business?



Social NetworkingSocial Networking

Wiki diWikipedia:
Building online communities ofg
people who share interests and/or 
activities or who are interested inactivities, or who are interested in 
exploring the interests and 
activities of others. Most social 
network services are web based and providenetwork services are web based and provide 
a variety of ways for users to interact . . .



Three Levels of NetworkingThree Levels of Networking

• Your Resume

• People You Know (f2f)
Things You Care aboutThings You Care about

• The Big Cocktail Party



Getting the Business BenefitGetting the Business Benefit

“Let me make this clear: there
are no secrets. None. There is
no new information. What it took
to be successful a thousand yearsto be successful a thousand years
ago is exactly what it takes to be
successful today ”successful today.

– Larry Wingety g



Getting the Business ValueGetting the Business Value

• How Do You Create Your Business
Value Today?y
– What Do You Do in Your Business Now?

What Is Important?– What Is Important?
– What Would You Like to Do?



NetworkingNetworking

• You know what networking is and
how to do it.

• Your value as a networker translates
from the real world to the virtual worldfrom the real world to the virtual world.

• Your words and actions are magnified.



A Lesson from Dr CosbyA Lesson from Dr. Cosby

I id t “T ll h t i• I said to a guy: “Tell me, what is 
it about cocaine that makes it 
so wonderful?”

• He said: “Well, it intensifies,
your personality.”

• I said: “Yes but what if you're• I said: Yes, but what if you re 
an asshole?” Picture of Bill Cosby

from his Facebook

Everything is instant, transparent, and y g , p ,
ubiquitous – so remember your purpose.



Strategic Marketing PrinciplesStrategic Marketing Principles
E perience• Experience
– What is your business?
– Who are your customers?y
– What are your business goals?

• Insight
Wh t d d th t i i l?– What do you do that is special?

– Who do you want as customers; who else wants them?
– What makes you different?y

• Action
– What are you going to say?

Wh t t ti h ld ?– What tactics should you use?
– How are you keeping score?







LinkedIn RecommendationsLinkedIn Recommendations

• Get your resume and business information 
up on LinkedIn and connect with people p p p
you have worked with – it adds profound 
credibility!credibility!

• Connect/reconnect with valuable people.
• Strategically engage







FaceBook RecommendationsFaceBook Recommendations

• Guard your privacy!
• Consider separating personal andConsider separating personal and 

business if it makes sense.
J i t t itt it i d i• Jump into twitter – it is easy and requires 
only short updates.









Twitter RecommendationsTwitter Recommendations

• Create an account, including photo, profile 
information and a link to your website.y

• Begin posting items of value to others and 
retweeting valuable informationretweeting valuable information

• Prudently follow and engage interesting 
people.

Grow strategically and authentically!



Some examples from twitterSome examples from twitter
I j t li t d h t d t 1313 M ki bi d• I just listed a house today at 1313 Mockingbird 
Lane. Check it out! (web link)
@Wh l F d I th ibilit th t ill• @WholeFoods Is there any possibility that one will 
appear in Bucks County in the next few years? In 
Doylestown or Newtown perhaps?Doylestown or Newtown, perhaps?

• BABY GATE 6'-12' (doylestown, pa) $75: a 
beautiful baby gate reaches up to 12 feet long hasbeautiful baby gate, reaches up to 12 feet long has 
a door that locks. . .

• Hi Lisa, I graduated from Delaware Valley CollegeHi Lisa, I graduated from Delaware Valley College 
in Doylestown back in 1993. Very beautiful town



Chuck Hall Your Marketing ExecChuck Hall, Your Marketing Exec

• chuck@yourmarketingexec.com
• @ChuckHall@ChuckHall
• www.yourmarketingexec.com
• 866.606.7686
• 35 Cedar Crest Ct Doylestown• 35 Cedar Crest Ct., Doylestown


